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Tourists arrivals in January 2022
Month

2021

2022

January

1,682

82,327

NEWS UPDATE ON EUROPE
Ukraine conflict: Oil hits $110 a barrel despite emergency
measures
Brent crude, the international benchmark for oil prices, has hit $110 a barrel, marking the highest level seen in more than seven years.
It rose even after the International Energy Agency’s members agreed to release 60 million barrels of oil from emergency stockpiles.
Russia is one of the biggest energy producers in the world.
As a result, concerns about Russia’s invasion of Ukraine have sparked concerns among investors that oil or gas supplies could be affected.
Meanwhile, the price of US oil - West Texas Intermediate crude - rose to almost $109 a barrel. (www.bbc.com, 02.03.2022)

NEWS UPDATE ON SRI LANKA
New Ambassador of Austria visits Honorary
Consulate

From left: Honorary Consul of the Republic of Austria in Colombo Thomas Daetwyler, Ambassador Katharina Wieser;
Prof. Michael Wieser-Much; and Head of Chancery Malik Fernando

New Ambassador of Austria to Sri Lanka based in New Delhi Mag. Katharina Wieser presented her credentials recently to President
Gotabaya Rajapaksa. She also visited the Honorary Consulate of the Republic of Austria in Colombo and had a meeting with Honorary
Consul Thomas Daetwyler and Head of Chancery Malik Fernando and the staff.

Sri Lanka’s Export Performance in January 2022
Sri Lanka’s merchandise exports increased by 13% to US$ 1,063 million in January 2022 compared to January 2021 as per the data released
by Sri Lanka Customs. It is also represents a 5.7% increase compared to January 2020.
EDB Chairman Suresh D de Mel said, “Exports
performance in January 2022 has been remarkable
and the growth has been all encompassing as
almost all the major sectors have exhibited
encouraging trends. We are hopeful that this
trend will continue and we can see a strong
recovery through the end of the year”.
He commended the exporters and said going
forward we need to add more value to our exports
and explore niche markets and diversify our
product basket and markets. Whilst appreciating
that the US and the EU are the largest markets,
we need to expand our market share in Asia. The
proposed Bangladesh PTA will certainly help in
this regard. Along with a diversification of export
products, this could contribute to the creation of
more billion-dollar industries in Sri Lanka.
Monthly Merchandize Exports 2019, 2021 to January 2022
Sources: Central Bank of Sri Lanka,
Sri Lanka Customs and
Sri Lanka Export Development Board

NEWS UPDATE ON SRI LANKA
Major Exports in January 2022
Export earnings from Apparel and Textiles have
increased by 22.1 % y-o-y to US$ 514.41 million in
January 2022 with strong export performances in
Apparel (24.25%) and Woven Fabrics (50.24%).
Exports of Made-Up Textile Articles, however,
declined by 28.68% in January 2022 compared to
January 2021.
Export earnings from tea, which made up 12% of
merchandise exports, decreased by 9.67% y-o-y to
US$ 91.22 million. Although, export of tea packets
increased by 2.25%, export of bulk tea was declined
by 20.06%. Moreover, this represented a decline of
8.5% in tea exports compared to January 2020.

Table 1 - Merchandize Exports Performance

Export earnings from Rubber and Rubber finished
products have increased by 3.52% y-o-y to US$
87.12 million, with a positive performance in exports
of Pneumatic & Retreated Rubber Tyres & Tubes
(4.08%) and industrial & surgical gloves (2.62%).

It was a good month for coconut based products too. Export earnings of kernel, fiber and shell products increased by 40.7%, 18.97% and
26.01% respectively in January 2022 compared to January 2021. At the same time, export earnings from Coconut Oil, Desiccated Coconut,
Coconut Milk powder, Coconut cream and Liquid Coconut Milk categorized under the Coconut Kernel Products increased by 31.75%,
75.92%, 19.82%, 52.19% and 33.26% respectively.

Sri Lanka’s Export Performance in Major Markets
Strong export performance was recorded for
the major export markets which accounted
for 65% of total merchandise exports during
January 2022. Eight markets out of the top 10
markets recorded positive performance, the two
exceptions being Italy and China.
During the month of January 2022, exports
to United States of America, Sri Lanka’s single
largest export destination, increased by 26.43 %
to US$ 295.25 million compared to January 2021.
The better performance was led by increase in
exports of Apparel & Textile (31.6%), Rubber
based Products (Pneumatic & Retreated Rubber
Tyres & Tubes (14.43%) and Cinnamon (49.6%).

Table 2 -Top 10 Export Destinations

Exports to the United Kingdom, the second
largest trading partner recorded an increase of

31.99 % to US$ 81.16 million in January 2022 compared to January 2021. This was led by increased exports of Apparel & Textile (42.8%)
and Pneumatic & Retreated Rubber Tyres & Tubes (26.32%).

Export of Services
The estimated value of services exports for the month of January 2022 was US$313.22 million, increasing 42.2% over the same month in
2021. This figure include exports estimated by the EDB of ICT/BPM, Construction, Financial services and Transport and Logistics.

NEWS FROM MEMBERS
DSI Sustainable Boots
Why Sustainable Boots?
The shoe manufacturing industry produces large amounts of greenhouse gasses that contribute to
the already grave effects of climate change and global warming. Conventional shoes are made out
of many different kinds of synthetic materials that make them non-durable, non-biodegradable and
extremely hard to recycle. Some components break down very slowly, releasing toxins, chemicals
and fossil fuels into our surrounding environment, including our already vulnerable oceans.
This is why at DSI, we are moving away from conventional boot manufacturing and now focus on
offering Natural Rubber boots made using sustainable materials which are ethically sourced which
make them earth friendly.

Advantages of DSI Sustainable Boots?
1. Natural Rubber
Made with 100% natural rubber which is ethically sourced from certified rubber plantations.
Sri Lankan Natural Rubber is known to be one of the best in the world in terms of quality. We are
also able to offer FSC certified Natural Rubber Boots. FSC certification stands for sustainable forest management and is a solution that
ensures socially and environmentally responsible natural rubber production.

2. Water Proof
DSI boots are made using latest technologies which allow the boots to be water proof and ensure wearer’s feet stay dry.

3. Vegan Certified
The Vegan certified ensures that there are no ingredients of animal origin and ensure that the production process separates between
non-vegan and vegan production. This is another step taken by us to be earth friendly and to be an ethical manufacturer, ensuring
production that is cruelty free towards animals.

4. Organic Cotton Boot Lining
Not just Cotton! We source the finest organic cotton which is not only comfortable for wearer but also environmentally-friendly. Organic
cotton is grown using methods and materials that have a low impact on the environment. Organic production replenishes and maintains
soil fertility, reduces the use of toxic pesticides and fertilisers, and builds biologically diverse agriculture.

5. Comfort
Made to International standards from sizing to designs, with contoured footbeds, the DSI boot range provides the ultimate comfort
together with superior rubber cushioning and foot hugging design to ensuring ultimate stability to the feet.

6. Made Responsibly
Sourcing from certified supplier partners to ensure that our product is socially and environmentally responsible. Furthermore, DSI
manufacturing complies with social compliance audits such as SEDEX Members Ethical Trade Audit (SMETA).
Positioned as the largest footwear manufacturer in Sri Lanka, DSI has over 3,000 employees in the footwear plants, while DSI Samson
Group provides over 10,000 direct jobs and 5,000 indirect jobs through sub-contracting and support services across its 25 companies.
To learn more about DSI sustainable rubber boots as well as other footwear categories, please visit our website www.dsifootwear.com or
follow us on Facebook, Instagram and LinkedIn as ‘DSI Footwear.’

NEWS FROM MEMBERS
Qatar Airways Successfully Seals Participation at Fifth FIFA
Club World Cup™ as Official Airline Partner
DOHA, Qatar – Qatar Airways extends its congratulations to Chelsea F.C.
for clinching the FIFA Club World Cup UAE 2021™ title, which took place
recently in a highly competitive final against SE Palmeiras. Qatar Airways,
the tournament’s Official Airline Partner, was present at Mohammed Bin
Zayed Stadium in the UAE for a special prize distribution ceremony.
Qatar Airways Group Chief Executive, His Excellency Mr. Akbar Al Baker,
said: “It was exciting for Qatar Airways to have once again been the
Official Airline Partner of this star-studded competition. We witnessed
an incredible performance that was deserving of such a thrilling final.
I would like to congratulate Chelsea on their victory and also praise
Palmeiras for their valiant performance.
“Qatar Airways successfully sponsored the previous FIFA Club World CupTM tournaments from as early as 2017. We will proudly be the
Official Airline Partner for the upcoming FIFA World Cup Qatar 2022TM, where fans from around the world will be able to experience a
truly unique and hospitable service on board our flights.”
With only a few months until the highly anticipated FIFA World Cup Qatar 2022TM, football enthusiasts from around the world can
now book travel packages, with flexible booking options. Fans can book seats for their preferred matches and support their favourite
team by selecting from seven-tiered travel packages that include return flights, match tickets, and accommodation options at
qatarairways.com/FIFA2022.
This was the fifth time that the airline was involved in sponsoring the tournament, having sponsored the 2017 and 2018 editions, which
took place in the UAE. Subsequently, Qatar hosted the two consecutive FIFA Club World CupTM tournaments in 2019 and 2020. Liverpool
F.C won the title in 2019 against Flamengo during a memorable game that drew thousands of fans to Qatar’s shores. In the following
season, FC Bayern München defeated Tigres UANL and took home the champions’ title.
In December 2021, the FIFA Arab Cup Qatar 2021TM demonstrated yet again the country’s readiness for the grandest upcoming stage in
world football, the FIFA World Cup Qatar 2022TM. Qatar Airways congratulated Algeria on lifting the prestigious trophy and fans were left
with a poignant ‘au revoir’ with screens at the final displaying the airline’s key messages ‘The World’s Best Airline’ and ‘See You in Qatar
2022’.
Last year, Qatar Airways sponsored the 2021 CONCACAF Gold Cup and the UEFA Euro 2020™, and has a robust global sports partnership
portfolio including football-governing bodies such as FIFA, CONCACAF and CONMEBOL. The airline also sponsors some of the world’s
biggest football clubs, including Al Sadd SC, Boca Juniors, FC Bayern München and Paris Saint-Germain.

Cygnet fosters Women Empowerment
Cygnet is a brand that has been serving the local market since 1986. Having started out with
a single product in tea, Cygnet has over the years matured into a provider of the complete
range of high quality spices and condiments to the local market. Based in Kahatuduwa we
are very conscious of our commitment to the community and have given employment to
over 50 people in the vicinity with special focus on women empowerment. In our efforts to
be sustainable we grow most of our spices in our own plantations in Embilipitiya and Kandy.
Having predominantly focused on the North Western Region, Cygnet has now embarked on an ambitious drive, expanding island wide
and beyond! Having identified the post pandemic potential, we are aggressively targeting the export market as well. To this effect we
are also in the final stages of ISO 22000 /HACCP certification.
In our endeavor to attract and retain our customer base with a wider array of products, we are excited to introduce our latest range in
bites (mixture), sauces and pastas.

NEW MEMBERS
Bogawantalawa
Climate-positive Ceylon Tea: From Sri Lanka to the World

Bogawantalawa Tea Ceylon (Pvt) is the world’s first climate-positive tea manufacturing and marketing company, certified for product
and facility, offering single estate teas, from the microclimatic Golden Valley of Sri Lanka since 1869. It is a vertically integrated company
with over 80% of its exports being Fairtrade certified and originating with traceability points through 7seven of its prime estates. The
organisation possesses a proven track record of being a leading partner to some of Europe’s most renowned brands and integrates
sustainability initiatives across its operation, with pipeline projects that include the production of Ceylon spices, to complement its range.
While presenting the world with over 500 blends of tea — inclusive of special blends, instant tea, and pure organic Ceylon Teas — to suit
discerning tastes, Bogawantalawa is unique in its capability to offer sourcing of its ingredient assortment within its own value chain, for
its organic tea ranges. It maintains alignment with international accreditation bodies and upholds a garden to gate promise that goes
beyond traceability, through its offering of pure Ceylon teas.
Bogawantalawa Tea Ceylon (Pvt) Ltd is a subsidiary of the Metro Corp Group.

Orel IT

OREL IT, founded in 2010, is a top-tier IT solutions company that has excelled in both the Sri Lankan and worldwide IT markets during its
time in business. Our firm functions with a great focus on Artificial Intelligence, Data Services, Engineering Services, and Managed Services
ranging over 13 distinct industries, delivering an array of high-quality services with a young and passionate team of IT professionals with
top capabilities. Despite its humble beginnings as a two-person corporate fraternity, OREL IT has grown to include multiple league
locations at Colombo, Galle, and Kurunegala districts. OREL IT’s prominence is enhanced by the fact that it is Sri Lanka’s largest IT
services provider, with over 4500 people.
OREL IT is discerned indeed as the industry 4.0 leader in Sri Lanka, owing to its extensive spectrum of services geared to meet our
clients’ complicated needs from concept to product delivery. OREL IT, in particular, has gone above and beyond to provide an exceptional
customer service experience to all of our clients in small, medium, and large organisations, while also boosting their business values
through streamlined processes. Due to the quality of our services, we have indeed been bestowed with several awards from various
reputed awarding bodies.

EVENTS
Webinar on Medical and Wellness Tourism

Sri Lanka is a destination that has a multitude of choices to offer a visitor but identifying the needs and profiles of the clients correctly
are the essential first steps to making the most enjoyable and rewarding holiday for visitors to the island. Businesses therefore should
take care to analyse the profiles of the clients and train the teams so that they can fully address the clients’ needs, ultimately ensuring
repeat visitors to the country. This idea was shared by Ms. Nilusha Kodithuwakku, Founder and Managing Director of Ayurva Traveller at a
recent webinar titled “Medical and Wellness Tourism” on 11th February 2022 organised by the Travel and Tourism MAT Committee of the
European Chamber of Commerce of Sri Lanka (ECCSL).
An eminent panel of speakers addressed the webinar, namely, Mr. James Exton, Accessible Tourism Consultant and Founder of Access
the Globe; Mr. Asoka Hettigoda, Managing Director, Hettigoda Industries (Pvt) Ltd; and Mr. Nimal Ratnayake, Chief Marketing Officer,
Lanka Hospitals. The webinar was moderated by Mr. Nalaka Amaratunga, Chief Executive Officer - Destination Management Sector,
John Keells Holdings PLC and the initial welcome and introductions were given by ECCSL Project Manager, Dougie Douglas.
Emphasising the need of catering to an important market, Mr. James Exton said that “if Sri Lanka is not catering to disabled travellers, it
is missing out on multiple sources of income and disabled travellers can be a new and profitable market segment for Sri Lanka. Grants are
being offered by the European Union to promote accessibility to differently-abled travellers into popular tourist destinations. There is an
opportunity for Sri Lanka to apply for a grant to build upon infrastructure and attract differently-abled tourists to an accessible tourist
destination.”
Wellness tourists coming to experience Ayurveda or Helawedakama will quickly discover that these are holistic philosophy, not just
yoga and meditation. “”If we could incorporate elements of Helawedakama to our ayurvedic medicine, it is going to be extremely
unique because these things are not found in anywhere else in the world. As the private sector, we need to show that there is a
tremendous opportunity for us to go and differentiate Sri Lanka among other tourist destinations such as Kerala and Thailand,” said
Mr. Asoka Hettigoda, Managing Director, Hettigoda Industries (Pvt) Ltd.
Representing the medical sector of the country, Mr. Nimal Ratnayake said that “Sri Lanka is an excellent destination for medical tourism
and wellness. We have medical expertise in-house in western medicine, Ayurveda, or Hela Wedakama at a very affordable price for the
travellers. We have witnessed many dedicated care centers for patients in the public and private sector and a huge medical tourism
network and travel agents are available in Sri Lanka to provide a very personalised quality care for interested patients who travel to
Sri Lanka from overseas. These centers offer multiple services including the accommodation arrangement, liaising with relevant parties
to ensure the medical tourists are well looked after in the country by providing air ambulance service, laboratories and a network of
pharmacies.”
The event was sponsored by HSBC as Corporate Sponsors, Blue Lotus 360 (Pvt) Ltd and Flipit Media (Pvt) Ltd as the digital and creative
partner.

EVENTS
Webinar on Supporting Sustainable Trade & Investment
between Sri Lanka and The Netherlands : Practical
Information on Doing Business and Finding Partners
in The Netherlands

A series of webinars to support trade and investment between Sri Lanka and the Netherlands organised by the Embassy of the Kingdom
of the Netherlands to Sri Lanka and the Maldives.
As part of the programme to celebrate the 70th anniversary of bilateral diplomatic relations between the Netherlands and Sri Lanka,
The Netherlands Embassy in Sri Lanka organised a series of webinars, facilitated by the European Chamber of Commerce of Sri Lanka
(ECCSL), to enable and facilitate the growth of sustainable trade between the two countries.
The third and final webinar of the series focused on providing practical information on doing business and finding partners, unlocking
opportunities to doing business in the Netherlands by introducing organisations that support and assist new international businesses and
can help to connect them with Dutch business partners.
An eminent panel of speakers from the priority sectors in the Netherlands and Sri Lanka addressed the webinar, providing ample
information to connect with Dutch business partners. They were Ms. Shanti Pahladsingh, Advisor International Business - The Netherlands
and Asia, Netherlands Enterprise Agency (RVO); Ms. Annemarie Grob, Communications & Relations, Union of Dutch Trade agents and
importers (VNHI); Mr. Karst Kooistra, Sourcing Development Director, Tradin Organic; Ms. Noortje Pellens, Project Officer Latin America
and Asia, Secretary The Top Sector Water and Maritime, and Mr. Arjan Braamskamp, Business Relations Manager from Netherlands Water
Partnership (NWP); Mr. Arjan Kuipers, Trade Development Manager, Holland International Distribution Council (HIDC); and Mr. John
Wilson, Director and In-House Legal Counsel, ECCSL. The event was moderated by Ms. Anouk Baron, Deputy Ambassador, Embassy of
the Kingdom of the Netherlands in Sri Lanka and the Maldives. Welcome addresses were given by Her Excellency Mrs. Tanja Gonggrijp,
Ambassador of the Kingdom of the Netherlands to Sri Lanka and the Maldives and Her Excellency Mrs. Aruni Ranaraja, Ambassador of
Sri Lanka to the Kingdom of the Netherlands. The event was opened, and the vote of thanks given by Mr. Dougie Douglas of the ECCSL.
A Q&A session after the panel discussion proved to be of great value, answering many questions from the audience related to finding
information sources, market intelligence and potential partners in the Netherlands.
In the context of celebrating 70 years of bilateral diplomatic relations, the Embassy of the Kingdom of the Netherlands also opened a
sustainable mobility call for proposals for a project to encourage cycling to work. The six shortlisted proposals were announced at the
end of the webinar.
The full webinar can be watched online at www.facebook.com/Eurochamsl

NATIONAL DAY CALENDAR
BOSNIA AND HERZEGOVINA
Sometimes called Bosnia and Herzegovina and often known informally as Bosnia, is a country at
the crossroads of south and southeast Europe, located in the Balkans. The capital and the largest
city is Sarajevo. Bosnia, which is the inland region of the country, has a moderate continental
climate with hot summers and cold, snowy winters. The independence day of Bosnia falls on 01
March 2022.
Imports from Bosnia to Sri Lanka were US$ 521,000 in 2020 including paperboard and paper pulp
(US$ 298,000) and chemicals (US$ 223,000) while exports to Bosnia were US$ 74,000 out of
which coffee, tea and spices were US$ 51,000 and beverages were US$ 19,000 in the same year.

GREECE
Greece is a country in southeastern Europe with thousands of islands throughout the Aegean and
lonian seas. Influential in ancient times, it is often call the cradle of Western civilisation. Athens is
the nation’s capital. Its national day falls on 25th March.
Sri Lankan exports to Greece were US$ 7.4 million in 2020 mainly consisting of coffee, tea, spices,
rubber and edible preparations. Sri Lanka imported US$ 4.3 million worth of tools, mechanical
appliances, cutlery, pharmaceutical products and chemical products from Greece.

HUNGARY
Hungary is a landlocked country in Central Europe. Budapest is the nation’s capital which is
bisected by the Danube River. Its national day falls on 15th March.
Sri Lankan exports to Hungary were US$ 30.2 million in 2020 mainly consisting of Tobacco, electrical
machinery and rubber products. Sri Lanka imported US$ 5.6 million worth of pharmaceutical
products, mechanical appliances and edible preparations from Hungary.

IRELAND
The republic of Ireland occupies most of the island of Ireland, off the coast of England and Wales,
Dublin is the nation’s capital. Its national day falls on 17th March.
Sri Lankan exports to Ireland were US$ 65.4 million in 2020 mainly consisting of edible
preparations, clothing accessories and rubber products. Sri Lanka imported US$ 17.5 million worth
of pharmaceutical products, optical, photographic, surgical and mechanical appliances from
Ireland.

BULGARIA
Bulgaria is a Balkan nation with diverse terrain encompassing the Black Sea coastline, a
mountainous interior and rivers, including the Danube. Sofia is the nation’s capital. Its national
day falls on 03rd March.
Sri Lankan exports to Bulgaria were US$ 4.1 million in 2020 mainly consisting of coffee, tea, spices,
animal and vegetable fats and oils. Sri Lanka imported US$ 9.9 million worth chemicals, organic
and inorganic compounds of precious metals from Bulgaria.
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good
life
From the

to the

full
life

Some experiences are just more rewarding together.
It’s not about how my lifestyle changes, but how it changes
me. Now, the most meaningful experiences are the ones
we share as a family.
From curated dining experiences to immersive lifestyle
experiences, with HSBC Premier Rewards there’s always
more to discover together.

Live your life full of life in a changing world
with HSBC Premier.
Visit www.hsbcpremier.lk

Subject to prevailing foreign exchange regulations in Sri Lanka. Credit Card interest rate is 18% p.a. The Hongkong and
Shanghai Banking Corporation Limited - Sri Lanka is a licensed commercial bank supervised by the Central Bank of Sri Lanka.
Issued by the Hongkong and Shanghai Banking Corporation Limited - Sri Lanka.

